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About Travel Medford W

TOURISMV

Transient Lodging Tax Community Impact
- “Heads in beds” income LODGING TRANSPORTATION RECREATION
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Contract Deliverables

Promote Medford as Visitor Destination
(Tourism Promotion)

Operate 1 Visitor Information Center
(Visitor Services)

Minimum 5% of TLT to Promote Events / 1%
on Downtown Events

z Budget $10K to support events at each
LAD & Rogue X

Z Conduct market research for best use of
TLT funds (Tourism Promotion)

Provide documents to city staff by various
deadlines (Organizational Sustainability)
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Where Medford Ranks W

Percentage Comparison by City Medford TLT Allocation
Portland 14.5%*
Grants Pass 12%
Eugene 25%
Tourism Promotion
Salem 11%** (Travel Medford) o CITY OF
: 41 /O MEDFORD

Medford '|'|% City General Fund 750/
Bend 10.4% °
Ashland 10%
Corvallis 9%

T I e e

TLT Percentage

M E D Fo R D gﬁhielr‘n .(I)-rlg-g:écities 1$LT6(.F§{ 2@-24)

Q2 REPORT



TLT Revenue Q2 W

$134K

$141K 201 9

$146K

$148K

$83K
$141K
$138K

$149K

$92K
$116K

$100K 2024

$108K

$308K
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Tourism Trends Q2 2024: October to December

ADR Occupancy TLT Revenue
2019

2021
2022

2023

2024

rre-covio | 4 1'7%

OCT 2024 - DEC 2024 Q2 REPORT
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Event Promotion f/%

DELIVERABLES 18
- Spend 5% of TLT Promoting Events
1% on Downtown Events EVENTS FUNDED
RESULTS $50,3'|0
FY 23-24 = 9.6% Actual M FUNDS AWARDED (YTD)

FY 24-25 = 6.4% Budgeted M

APPROVED IN Q2

ROGUE REINING
EINN"IS%FLT:E HORSE ASSOCIATION ART IN BLOOM K'"&,gi;s&)'“
(EQUESTRIAN)
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Destination Development
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