
Q   Q   2 REPORT
OCT 2024 -  DEC 2024

WWW.TRAVELMEDFORD.ORG



TRANSIENT LODGING TAX...........................................2

TOURISM TRENDS.........................................................3

2023-26 STRATEGIC GOALS.........................................4

MEDFORD MARKET VISITATION.................................5

TOURISM PROMOTION                             

Advertising Report..............................................6-8

EVENT PROMOTION                                 

Community Partnership Grant Fund....................9

DESTINATION DEVELOPMENT

Sports Tourism........................................................10

VISITOR SERVICES

Visitor Engagement................................................11

Table of Contents

WWW.TRAVELMEDFORD.ORG 1



WWW.TRAVELMEDFORD.ORGWWW.TRAVELMEDFORD.ORG

OCT

NOV

DEC

$141K

$148K

$134K

$146K
$151K

$141K

$149K

$83K

$138K
$131K

$116K

$108K

$92K

$105K
$100K

2022

2021

2019

2023

2024
NOTE: 2020 NOT
SHOWN DUE TO COVID 

2

Transient Lodging Tax Travel Medford 25% share

*RECORD FOR THAT
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ADR OCCUPANCY

TLT REVENUE
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INTERMEDIARIES
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Tourism Trends 
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Medford Market Visitation Q2                         Source: Datafy, LLC
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CAMPAIGNS RUNNING
Monthly TM Newsletters
PDX Monthly Fall Campaign
Travel Oregon E-Newsletter Banner
NW Travel & Life E-News Leaderboard

Advertising Report Tourism Promotion
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PORTLAND MONTHLY FALL CAMPAIGN
RUN DATES: OCT. 5-DEC. 31

TM NEWSLETTERS

7

CLICKS: 191IMPRESSIONS: 157K  

OCTOBER: Ghost Towns, Golfing Oasis, Best Brunch Spots, Fall Running in the Rogue
EMAILS SENT: 25,312  OPEN RATE: 29.2%  CLICK RATE: 2.1%

NOVEMBER:  Thanksgiving Festivities, Holidays in Wine Country, Best Sledding Spots 
EMAILS SENT: 25,241 OPEN RATE: 30.8% CLICK RATE: 1.4%

DECEMBER: What to Do Over Winter Break, Indoor Activities, Top Dining Destinations
EMAILS SENT: 25,142 OPEN RATE: 32.4% CLICK RATE: 1.5%

70,000

EMAILS SENT

Google (SEM)
Meta (Facebook/Instagram)
Expedia “Always On” campaign

GEOFENCING: WILLAMETTE VALLEY WINE COUNTRY 
AUDIENCE: 

LIFESTYLE>FOODIES
INTEREST>FOOD & DINING>WINE ENTHUSIASTS

TRAVEL OREGON OUTDOOR E-NEWSLETTER

NORTHWEST TRAVEL & LIFE E-NEWSLETTER

13,500

EMAILS SENT

Followers: 18,471
Increase: +549
Reach: 28.5K

Followers: 36,909
Increase: +611
Reach: 350.5K



Advertising Report Q2 Tourism Promotion
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REPORT SNAPSHOT  



Event Promotion Community Partnership Grant
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TIMEFRAME: OCT 2024 -  DEC 2024

EVENT CALENDAR IN Q2

223 EVENTS



Q2 HIGHLIGHTS
Event Procurement: 

Secured 2025 Boys Volleyball Preseason Tournament (Go Rogue)
Secured 2026 American Legion Baseball State Championships
Secured 2-year extension for hosting Cascade Collegiate
Conference (CCC) Soccer Championship Tournament through 2027
Prepared bid for American Legion Baseball Regional
Championships for 2026 & 2027

Event Support
Hosted the ACO Medford Major for October 2024, resulting in $112K
in estimated economic impact
Partnered with Medford Parks & Recreation to host the CCC Soccer
Championships, resulting in 591 room nights and $424K in
estimated economic impact
Assisted in providing support for Valley South College Exposure
Invitational softball tournament, which featured 30 visiting teams
for an economic impact of $424K

All economic impact figures from Medford Parks & Recreation
Supported The Rogue Marathon & Ride For A Cause via TM’s
Community Partnership Grant Fund & staff capacity in meetings

 
Strategic Plan Incoming

Received approval from commissioners to move forward with an
updated strategic plan to advance the organization

 
Know Your Role 

Secured affiliate partnership with Pacific Empire League (Medford
Rogues’ conference) and its 6 teams to institute KYR
Developed Year 3 Assets, finalize new videos

Future Opportunities
Identified future opportunities with the region’s venues as
potential hosts for a variety of sporting events such as Tae kwon do,
Crickett, Pickleball and Lacrosse
Development of “Sportground Series” - series of events established,
hosted and operated in partnership between Travel Medford, SOSC
and Medford Parks & Recreation. 
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Destination Development Sports Tourism

BY
THE 

NUMBERS

RFPS 
REVIEWED

10

EVENT DIRECTORS
CONTACTED

5

SPORTS EVENTS
ATTENDED

7

SOSC SOCIAL
REACH

43K

 SPORTS OUTREACH
(Meetings, Emails, Calls)

343
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Visitor Services 


