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Transient Lodging Tax Travel Medford 25% share

$134K

OCT
g5k}

$148K

2019

$83K

NOV
$13IK

$131K
$149K

2024

NOTE: 2020 NOT
SHOWN DUE TO COVID

*RECORD FOR THAT
MONTH

$92K

g6k K
DEC

$108K
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Tourism Trends %

OCCUPANCY
2019
2021
2022
2023
2024
PRECOVD | 417% 7% S
TLT REVENUE INTERMEDIARIES
2019
2021
2023
Tt [+32% *24% N e

OCT 2020 (Q2)
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Source: Datafy, LLC W

Medford Market Visitation Q2

TOTAL TRIPS VISITOR DAYS
D 443,371 Trips ] 1,052,286 Days
AVG LENGTH OF STAY
@ 2.4 Days
Visitors by Day Visitor Days by Length of Stay Top Markets
DMA Share of Visitor Days
Mon D Medford-Klamath Falls 15.2%
e —
Tee D
Portland- OR 14.9%
Wed D \ —
e ~,
) /s Eugene 11.3%
Fri ﬁ D
sot D Seetilernoems =/63%
sun D @ 1Day 445% @ 2Days 11.1% —
® 3Days 6.74% @ 4Days 7.49% Sacramnto-Stkton-Modesto 5.05%
0 50K 100K 150K 200K 5Days 7.49% @ 6+Days 22.7% o
Number of Visitor Days Avg Length of Stay: 2.4 Days Los Angeles 4,33%
L]
San Francisco-Oak-San Jose 3.45%
C—
Share of Trips by State Chico-Redding o
—
Eureka 2.88%
14% ' —01%
01% 04%  03% 05%  —o02% L]
= =
» oan 0% iy 02 Phoenix -Prescott 1.91%
0.8% 0.6% 0.4% o .
oo 02% o4 o 0% -
5% 0.5%
24% | oo, 4% o e 02% Bend- OR 1.45%
0.2% 02% 05% -
21 o
0% 12% Fresno-Visalia 1.36%
0.3% -

Length of Stay by Top DMAs
DMA Avg Length of Stay Share of Visitor Days
" Portland- OR 2.6 Days 14.9%
Length of Stay by Distance

Phoenix -Prescott 2.6 Days 1.91%
Las Vegas 2.5 Days 0.85%

34.4%
Los Angeles 2.5 Days 4.33%
Yakima-Pasco-Rehind-Knnwek 2.5 Days 1.1%

9.11%
Spokane 2.4 Days 0.96%
B Seattle-Tacoma 2.4Days 5.69%

29%
Eugene 2.3 Days 11.3%
50-150 miles 150-250 miles 250-500 miles 500-1000 miles Over 1000 miles Reno 2.3 Days 1.08%
@ 1Day ®2Days @3Days @4 Days 5Days @ 6+ Days Sacramnto-Stkton-Modesto 2.3 Days 5.05%
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: : YOUR R LAKE
® ; 3" ADVENTURE STARTS HERE

TEHINGS TO DO ©

NORTHWEST

1859

WINTER WONDER AWAITS IN

@travelmedford | travelmedford.org

e UGt

THE ROGUE VALLEY’S SIGNATURE WINE EVENT

SAVOR

Southern Oregon

Discover the region’s best wines,
participate in interactive educational
courses, and enjoy a vibrant celebration
of winemaking in the Rogue Valley.

JUNE 13 & 14, 2025
BIGHAM KNOLL CAMPUS

SAVORSOUTHERNOREGON.COM
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CAMPAIGNS RUNNING

e Monthly TM Newsletters e Google (SEM)
e PDX Monthly Fall Campaign » Meta (Facebook/Instagram)
e Travel Oregon E-Newsletter Banner * Expedia “Always On" campaign

e NW Travel & Life E-News Leaderboard

GEOFENCING: WILLAMETTE VALLEY WINE COUNTRY
AUDIENCE:

TASRMSESESS . LIFESTYLE>FOODIES

Adventure A‘j" « INTEREST>FOOD & DINING>WINE ENTHUSIASTS
IMPRESSIONS: 157K CLICKS: 191

A A DVENTURE 7 A

Explore Medford's Outdoor Wonderland! \RT EMAILS SENT

SOUTHERN OREGON | WEART OF THE ROGUE™ EMAILS SENT

SIP & SAVOR - e g W 13,500

EMAILS SENT: 25,312 OPEN RATE: 29.2% CLICK RATE: 2.1% Followers: 18,471
Increase: +549

OCTOBER: Ghost Towns, Golfing Oasis, Best Brunch Spots, Fall Running in the Rogue
@ Reach: 28.5K

NOVEMBER: Thanksgiving Festivities, Holidays in Wine Country, Best Sledding Spots
EMAILS SENT: 25,241 OPEN RATE: 30.8% CLICK RATE: 1.4%

Followers: 36,909
DECEMBER: What to Do Over Winter Break, Indoor Activities, Top Dining Destinations :{‘:;gﬁ,sggasgk
EMAILS SENT: 25,142 OPEN RATE: 32.4% CLICK RATE: 1.5% ’ ’
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2 Expedia

REPORT SNAPSHOT

Display Performance Summary - Travel Medford

"Expedh

hetwire

CRBITT ebookers Cheaplickets

& Expedia Cruises WO ‘_5_ triwgo

Impressions Clicks CTR
1,751K 2,778 0.16%
POS Name Impressions Clicks CTR  AdSpend
Expedia US 08K 09 0.07% $12,021
ExpediaPius US 793K L7 0.22% $34,156
Hotels.com US TagK 595 01 §$11.418
Grand Total 1.T51K 2,778 0.16% $57,595

—— Reporting Period: 8/1/2024 - 12/3172024

Thiz decument and the information contalned within this decument are confidential and proprietary to Expedia. it may not be duplicated or distributed to any third party without prior written consent

from Expedia. Any other use ks strictly prohlbited.

Conversion

Insights - Travel Medford

Revenue

$155K

$3558

4258

$935K

Ad Spend
$58K

ROAS

12.9

0.4

ar2

Room Nights
8,052

ADR -

Lodging LOS - Ladging  Room Nights

$127 15
122 1&
5109 1.7
$116 17

VR Mights Revenue ROAS
0 $935K 16.2
impressions
100K 99,491
. /.
1218 0K
d
o 24,552
Clicks
2922 150 N — A
100 N .
50
o 35
3912 poas
400 39,5
30,0
2000 e T S SR N
8,052 10.0 R
0.0 B4
Augll  Sepd oct 6 v 3 Decl  Dec29

expedia group”

¥ medc solutions

Travel Window

Package vs Standalone

Traveler Count WR Listing Type

- 59,95 1008 98.6% 70.7%
0
40 "
60
' 20.7%
s 14.5%
- 9.1%
R 6.6% 52% o 0 o
o 71013 14 to 20 211030 31 to 60 al+
Trip Duration Star Rating - Hotel
oagir 42.9%
0% B5.7% a0
3.7%
60%
30
) 200 18.5%
11.9%
1.8% 0.6% 10
0 4.0%
1to 0+ da o
2 25 3 a
=— Reporting Perlod: &/1L/2024 - 12/31/2024
This & and the within this are and ¥ to Expedia. It may not be duplicated or distributed to any third party without pricr written consent [] g roup

from Expacia. Any other use Is strictly prohibited,

¥ media solutions
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Event Promotion Community Partnership Grant

Travel Medford - Event Promotion Tracking

FY 2024-25
Community Partnership Grant Fund (812.6)
Event Grant Funds In-Kind Total Event
# Everit Name Month Request Awarded Amount Support Classification(s)
1 Ashland Folk Collective Surnmer Series (in Medford) Surmnmer $2,000 £2,000 $2,000 General
2 Southern Oregon Colf Championships August £1,000 $1,000 $1,000 Sports & Qutdoors
3 Sasquatch Open Pro Am August 51,000 $1,000 £1,000 Sports & Outdoors
4 American Cornhole Organization (ACO) World Champienships July 2027 $5,000 £5,000 $5,000 Spoarts & Qutdoars
5 Medford Rogue Rotary Pickleball Fest September £,000 1,000 $200 $1,200 Sports & Outdoors
& Medford Rogues SUrmrmer 2200 4200 $200 Sports & Outdoors
7 Red Hawk Ridge Freestyle Jam October $1,000 $1,000 $1,000 Sports & Qutdoors
8 Savor Southern Oregon June 2025 | Event Host $3.475 $3.475 Wine & Beer
9 Cascade Collegiate Conference Soccer Championships Novernber 28500 $5500 22675 $8175 Sports & Outdoors
10 Regue Renning December £5,000 $1,000 $1,000 Sports & Quidoors
n King of the lce Hockey Tournament January 1,500 1,500 $1,500 Sports & Qutdoors
TOTAL $20,400 $21,875 $2,875 $26,250
Rogue X Events (812.62)
Event Event Grant Funds In-Kind Total Event
& 5 Month Request Awarded Amount Support Classification(s)
1 ACO Medford Major - Fall Ot 2024 £3,500 $3,500 £3.500 Sports & Outdoors
2 ACO Medford Majer - Winter Feb 2025 53,500 $3.500 $3,500 Sports & Qutdoors
TOTAL £7,000 $7,000 $0 £7.000
Downtown Events (812.63)
Event Grant Funds In-Kind Total Event
2 Sl Month | Request | Awarded | Amount | Support | Classification(s)
1 Craterian Theater March 2025 $5,000 $4,500 $4,500 Downtown
2 Ride for a Cause Ot 2024 1,500 $2,685 $200 $2,885 Downtown
3 End of the Finish Line (Regue Maratheon & Ride for a Cause) Oct 2024 51675 £1,675 $1,675 Downtown
4 Art In Bloorm May 2025 $6,000 £3,000 $3,000 Dewwntown
TOTAL $14,175 $11,860 $200 $12,060
Lithia & Driveway Fields Events (826)
Event Grant Funds In-Kind Total Event
i FTRRETT Month Request Awarded Amount Support Classification(s)
1 USA Softball College Exposure Tournament Ot 2024 35,000 $5,000 $5,000 Sports & Qutdoors
TOTAL $5,000 $5,000 $0 $5,000

TOTAL EVENT PROMOTION (812.61)

Grant

Funds

Awarded
General 1 £2,000 £2,000 £0 $2,000
Downtown &% 514,175 301,860 $200 $12,060
Sports & Outdoors 12 $356,900 $29,200 $2,875 $32,775
Wine & Beer 1 30 $3,475 20 $3,475
TOTAL 8 $53,075 $47,235 $3,075 $50,310

EVENT CALENDAR IN Q2

225 EVENTS

TIMEFRAME: OCT 2024 - DEC 2024

WWW.TRAVELMEDFORD.ORG



Destination Development Sports Tourism

BY
THE

NUMBERS

10

RFPS
REVIEWED

5

EVENT DIRECTORS
CONTACTED

7

SPORTS EVENTS
ATTENDED

43K

SOSC SOCIAL
REACH

343

SPORTS OUTREACH
(Meetings, Emails, Calls)

Q2 HIGHLIGHTS
e Event Procurement:

o Secured 2025 Boys Volleyball Preseason Tournament (Go Rogue)

o Secured 2026 American Legion Baseball State Championships

o Secured 2-year extension for hosting Cascade Collegiate
Conference (CCC) Soccer Championship Tournament through 2027

o Prepared bid for American Legion Baseball Regional
Championships for 2026 & 2027

e Event Support

o Hosted the ACO Medford Major for October 2024, resulting in $112K
in estimated economic impact

o Partnered with Medford Parks & Recreation to host the CCC Soccer
Championships, resulting in 591 room nights and $424K in
estimated economic impact

o Assisted in providing support for Valley South College Exposure
Invitational softball tournament, which featured 30 visiting teams
for an economic impact of $424K

= All economic impact figures from Medford Parks & Recreation

o Supported The Rogue Marathon & Ride For A Cause via TM's

Community Partnership Grant Fund & staff capacity in meetings

¢ Strategic Plan Incoming
o Received approval from commissioners to move forward with an
updated strategic plan to advance the organization

¢ Know Your Role
o Secured affiliate partnership with Pacific Empire League (Medford
Rogues’ conference) and its 6 teams to institute KYR
o Developed Year 3 Assets, finalize new videos

¢ Future Opportunities
o l|dentified future opportunities with the region’s venues as
potential hosts for a variety of sporting events such as Tae kwon do,
Crickett, Pickleball and Lacrosse
o Development of “Sportground Series” - series of events established,
hosted and operated in partnership between Travel Medford, SOSC
and Medford Parks & Recreation.
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Visitor Services

Rogue Valley Airport Info Desk Data

Velunteer/ Phene Visiter Aiport Explore Hootbeoard Total Arriving | Passenger
Staff Hours Calls Inquiries Inquiries Board | Interactions | Interactions Flights Capacity
JuL 178 42 456 429 2676 1,198 4,979 240 23,071
AUG 190 34 429 379 2,661 1,481 5,174 29 21,249
SEP 172 19 421 314 2,468 1,029 4423 189 16,802
ocT 121 21 428 302 2,292 703 3,867 202 16,022
NOV 166 24 299 276 2.125 1,106 3,996 209 18,612
DEC 153 17 276 362 1,843 1,139 3.790 196 17,851
JAN
FEB
MAR
APR
MAY
JUN
TOTAL 980 157 2,309 2,062 14,085 6,656 26,229 1,265 113,607
TGTE‘;"'-JT Dl g7 249 2,162 2,301 10,084 3,186 18,832 1,424 129,150
% Chg 13% -37% 7% -10% 40% 100% 20% 1% 2%

“Arriving Flights = when VIC wos staffed

Other Visitor Services & Programs

Interactions

TOTAL INTERACTIONS

JUL 100 193 9 80 41 6 2171 JuL 7,150
AUG a5 1,661 9 79 16 4 1,854 AUG 7,028
SEP 68 880 10 114 32 8 1,072 SEP 5,495
ocT 60 838 1 m 10 " 1,041 OoCcT 4,908
NOV &1 1,066 12 105 8 [ 1,249 NOV 5,245
DEC 26 ar2 L 30 1 1 935 DEC 4,725
JAN JAN
FEB FEB
MAR MAR
APR APR
MAY MAY
JUN JUN
TOTAL 380 7.022 56 519 108 37 8,322 TOTAL 34,551
Tng_"zf Dl 37 0 51 550 206 g6 1,238 m;’;fﬂf D| 20070
% Chg 2% N/A 10% % -a8% 571% 572% % Chg 72%

*MNote: Storted trocking ot Rogue X in January 2024
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