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Transient Lodging Tax Travel Medford 25% share

*RECORD FOR THAT
MONTH

*

*

*
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ADR OCCUPANCY

TLT REVENUE

2019

INTERMEDIARIES

+55%

-0.4%+28%

+16%

PRE-COVID
VS. 

2024

PRE-COVID
VS. 

2024

$100.47

$131.05

$128.30

$131.57

74.4%

84.0%

72.3%

70.6%

$354K

$541K

$521K

$550K

$45K

$105K

$93K

$90K

NOTE:
Q1 ROOM DEMAND &
SUPPLY +2% FROM 2019

NOTE:
COLLECTION STARTED
OCT 2020 (Q2)

Tourism Trends 
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$129.04

2021

2022

2023

2024 74.1%

2019
2021

2022

2023

2024 $549K $104K
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Medford Market Visitation Q1                         Source: Datafy, LLC
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Advertising Report Tourism Promotion
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CAMPAIGNS RUNNING
Monthly TM Newsletters
PDX Monthly July Email Blast
Travel Oregon Email Blasts

September Culinary
Fall Seasonal

Advertising Report Tourism Promotion
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PORTLAND MONTHLY
CAMPAIGN RESULTS

TM NEWSLETTERS
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OPEN RATE CLICK THROUGH RATE

18% 3.03%

JULY: Swimming Spots Near Medford,
Crater Lake Day Trip, Golf Giveaway

25,314 38%

50K
EMAILS SENT

16%
OPEN RATE

9K
EMAILS SENT

2%
CLICK THROUGH RATE

REDEPLOY

EMAILS SENT OPEN RATE

AUGUST: Wineries within 30 Minutes of
Medford, Rogue Valley Farms, Wellness

25,308 33.6%
EMAILS SENT OPEN RATE

SEPTEMBER: Fall Festivals, Rogue
Valley Food Trail, Downtown Murals

25,283 36%
EMAILS SENT OPEN RATE

Google (SEM)
Meta (Facebook/Instagram)
Expedia “Always On” campaign



Advertising Report Q1 Tourism Promotion
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REPORT SNAPSHOT  



Event Promotion Community Partnership Grant
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TIMEFRAME: JULY 2024 -  SEPT 30,  2024

EVENT CALENDAR IN Q1

237 EVENTS



Q1 HIGHLIGHTS
Event Procurement: 

Bid on American Legion State Championships 2025
Bid on OSAA Boys Volleyball 2025
Planned ACO Medford Major event for October 2024
Worked on hosting Cascade Collegiate Conference Soccer
Championship event for November 2024

Sports Facility/Venue Development:
Mountain Biking (Red Hawk Ridge)
Indoor Soccer (Oasis)
Pickleball (Pickleball Heights)

Sourced New Sports Commissioners
Filled both sport and skill set needs on the Southern Oregon Sports
Commission

 
Sponsorship Levels Created

Established an annual ask community partnership program for
SOSC sponsorships

Sport Marketing & Event Promotion Position
Weekly focus on sport marketing in addition to event support and
growth of SOSC initiatives

 
Know Your Role 

TV commercial spots (74) during Olympics
Year 3 assets outlined and planned

Traveled to ACO Worlds in Kentucky
Market study for ACO Majors and ACO Worlds in July 2027

SOSC Bylaws Drafted
Governing document guiding commissioner roles, timelines,
officers, and providing a foundation for SOSC growth
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Destination Development Sports Tourism

BY
THE 

NUMBERS

RFPS 
REVIEWED

17

EVENT DIRECTORS
CONTACTED

17

SPORTS EVENTS
ATTENDED

8

SOSC SOCIAL
REACH

11K

 SPORTS OUTREACH
(Meetings, Emails, Calls)

285
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Visitor Services 

NEW VISITOR ENGAGEMENT PROGRAM LAUNCHED IN Q1
Travel Medford launched a digital wayfinding and AI engagement chat
platform in Q1 called Hello Lamp Post. The software improves the visitor
experience through tailored recommendations, providing information
and answering questions. It aims to drive more traffic to businesses, help
the Travel Medford team better understand visitors (and residents) and
connect the area together. The first phase was rolled out in September
with 10 floor decals at high dwell areas in five locations: Vogel Plaza,
Rogue X, Lithia & Driveway Fields, Harry & David Country Village and Pear
Blossom Park. It is also available in Spanish.


